Inside Sales Playbook

[bookmark: _Hlk53053926]Campaign Name:  EVENT NAME

Campaign Code:  Campaign code in CRM ex. 2022_SignalOnDemandWebinar_GBU_RWS_NS
Marketing Contact:  Lead Marketer

Triage Instructions: “Assign to member in comments” “Assign all leads directly to xyz” “Assign based on account alignment attached in files section”
GTM team members involved in this campaign: 
· PRIMARY/CAMPAIGN LEAD, Marketing Manager
· Marketing Coordinator 
· SME for desired product 
Follow-up Messaging and Desired Next Steps for Leads/MQLs:  

Subject Line: Thank you for your interest in our webinar. Let’s continue the conversation. 

Hi <NAME>,

Thank you for your interest in our webinar entitled “WEBINAR TITLE.” 
We hope our webinar demonstrated how you can simplify your Change Management across your SRQ systems while ensuring ease of implementation, global compliance, and preparedness for future tarted changes. (Quick overview statement on event)
You may also find value in reading our blog post from experts Mike King and Kari Miller(Great spot to loop in SME’s/speakers/etc), “Link Fact sheet here”

Are you interested in speaking to an IQVIA expert from our “Insert Team” team more? Please reply to this email and we will set up a conversation.  we will set up a conversation.  

Please let me know if you have a specific need in this space and I look forward to our continued conversation. 

Thank you,
<NAME>


Project Description / Overview: 
Details on event itself 

Webinar abstract and registration page:  Insert registration page
Webinar PPT deck: Attached Slides 

Target Audience: 
· Desired Audience: C-suite positions, VPs, Titles with Compliance, etc
Solution(s) being promoted: Solution the event is marketing.
· PV tech, MedTech, EBP, Global compliance, etc



Relevant solutions messaging:  Fact Sheet here

Capabilities to highlight: 
Short mission statement to summarize event 

Leave Special note for BDs following up with MQLs if desired
















