Facts from IQVIA



EAEU & CIS, Russia Countries ranking in September 2022,
Total market, Value in BIn. USD and Units

Total Market grew by 23% in USD and by 2% in Units

Total pharma sales Total pharma sales

Bln USD, M09/YTD’22 Bln Units, M09/YTD’22

Growth
In percent in USD

23%

Growth
In percent in Local Currency

Growth
In percent in Units

2%

RUSSIA

KAZAKHSTAN

UZBEKISTAN

BELARUS

AZERBAIJAN

GEORGIA

MOLDOVA

KYRGYZSTAN

ARMENIA

MONGOLIA | 0,1

-10%

29%

-1%

-4%

21%

18%

Source: IQVIA databases. Retail and Non-Retail (excluding food supplements and diagnostic agents). Azerbaijan, Georgia and Armenia — retail only. TRD Prices

-6%

0%

2%

0%

-9%

-5%

-3%

51%
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Russian pharma market growth in September 2022 .

Market grew by 20% in value and 2% in volume

VALUE, BLN RUB VOLUME, BLN PACKS
‘ 1447 3,7 3,7

1201
827

B Retail

" Public (EXCL. DLO AND RLO)
Reimbursement

[ Regional Reimbursement

694

INFLATION

108
142
MO09/YTD’21 M09/YTD’22 M09/YTD’21 M09/YTD’22
Indicator RUB EUR PACKS
Value M09/YTD’22, Bin. 1447 20,9 19,8 3,7
Growth M09/YTD’22, % A 20% A 29% M 46% M 1,9%

Source: IQVIA databases. Retail, Public, DLO, RLO (excluding food supplements and diagnostic agents), TRD Prices
Inflation Rate: Countries - List (tradingeconomics.com) s = I Qv I /_\



https://tradingeconomics.com/country-list/inflation-rate

Russian pharma market growth in September 2022 .
Retail Sell-Out: Market grew by 16% in value and 3% in volume

VALUE, BLN RUB VOLUME, BLN PACKS

YoY growth, % | I YoY growth, %
‘ 970 312 3,22

835

M09/YTD’21 M09/YTD’22 M09/YTD’21 M09/YTD’22
Il otc M RX

Source: Pharmatrend (excluding food supplements and diagnostic agents), FIN Prices =~ = I Q v I /_\ 3



Sell-In vs Sell-Out, OTC registered drugs

300
290 91

280 1 271

270 1 262
260 A 256

250
240 1249
230
220
210 T
200 A
190 A
180 A
170 -
160 A

235

MIn packs

292
579 263 265 267

2
262 o6

207
199
191
186

192

178 182

269

222 241

209

150
2021/09 2021/10 2021/11

Source: Retail Audit and Pharmatrend. OTC registered drugs

2021/12 2022/01 2022/02 2022/03

=@= Sell-In
=@= Sell-Out

2022/04 2022/05 2022/06 2022/07

2022/08 2022/09
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TOP-15 corporations on Russian market, September 2022

Market share, M09/YTD’22
In percent in Local Currency

B 100,0%

Total pharma market

@ BAYER HEALTHCARE 3,8%
@ SANOFI-AVENTIS 3,2%
(3] NOVARTIS 3,1%
(4] JOHNSON & JOHNSON 3,0%
(5 ) ROCHE 3,0%
(6 ) ASTRAZENECA 2,7%
@ BIOCAD RF 2,3%
(8] STADA 2,3%
(9] OTCPHARM 2,3%
(10] MERCK SHARP DOHME 2,3%
(11) GLAXOSMITHKLINE 2,2%
(12] PFIZER 2,0%

® SERVIER 1,9%

@ TAKEDA 1,8%

(15) TEVA 1,8%

Source: IQVIA databases. Retail, Public, DLO, RLO (excluding food supplements and diagnostic agents), TRD Prices

Value growth / decline
In percent in Local Currency

38%
-12%

57%

48%

-1%

Volume growth / decline
In percent in Packs

2%

-1%
-2%

-1%

53%

-12%

-3%

=IQVIA




TOP-15 brands on Russian market, September 2022

0000000000000

Source: IQVIA databases. Retail, Public, DLO, RLO (excluding food supplements and diagnostic agents), TRD Prices

Market share, M09/YTD’22
In percent in Local Currency

B 100,0%

Total pharma market

XARELTO
KEYTRUDA
OPDIVO
ARBIDOL
ELIQUIS
ELIZARIA
ILSIRA
ZOLGENSMA
XTANDI
REVLIMIDE
EVRYSDI
ESPERAVIR
TIVICAY

AVEGRA BIOCAD

PERJETA

1,3%
1,2%
0,9%
0,8%
0,8%
0,7%

0,6%

0,6%

0,6%
0,5%

0,5%

0,5%

0,5%
0,5%
0,5%

Value growth / decline
In percent in Local Currency

-4%

Volume growth / decline
In percent in Packs

-3%

=IQVIA 6



Promotional interactions in value Rub by channel in Russia, .
January 2020 — September 2022

5.000 -
4.500 H
4.000 -
3.500 -
3.000 -

2.500

MIn Rub

2.000 T
1.500 H~
1.000

0

M01 M02 M0O3 M04 M0O5 MO6 MO7 MO8 M09 M10 M11 M12 MO1 MO02 MO3 M0O4 MO5 MO6 MO7 M08 M09 M10 M11 M12 MO1 MO2 MO3 M0O4 MO5 MO6 MO7 MO8 M09
2020 2021 2022

F2F Detailing — Reps visits. Traditional others: 1) F2F meetings — group meetings, round tables etc, 2) Phone Detailing — phone calls, 3) E-mail — communication via email. 4) Post Mailing — paper =@~ F2F Detailing
mails. Digital: 1) E-detailing — 1-1 calls visits using digitabl platforms 2) E-meetings — group e-meetings, webinars etc =@= Traditional others

=@~ Digital

Value — a cost of each interaction projected on doctor’s universe

Source: IQVIA Russia, Channel Dynamics promo évaluation; Specialties: Allergology/Pulmonology, Cardiology, Dermatology, Diabetes, E.N.T., Gastroenterology, GPs, Gynecology, Neurology, Oncology, Pediatric, Pharma, Psychotherapy, Urology. e I Q v I /_\ 7



Total Market overall promotional value in Rub increased by 14%, '

YTD September 2022 vs 2021

Promotional value in Rub
share by channel

100% 100%

B F2F Detailing
F2F Meetings

B E-Detailing

I Phone-Detailing

B E-Meetings

I E-Vail

Bl Post Mailing

MO09/YTD’21 MO09/YTD’22

% Changes in promotional value in Rub by channel
YTD September 2022 vs 2021

F2F Detailing - 22%
F2F Meetings -23% //
E-Detailing -31% -

Phone-Detailing -34% -
E-Meetings -58% ’-

E-Mall 26% '

Post Mailing -57% '-

All Channels ‘14%

F2F Detailing — Reps visits. Traditional others: 1) F2F meetings — group meetings, round tables etc, 2) Phone Detailing — phone calls, 3) E-mail — communication via email. 4) Post Mailing — paper mails. Digital: 1) E-detailing — 1-1

calls visits using digitabl platforms 2) E-meetings — group e-meetings, webinars etc

Value — a cost of each interaction projected on doctor’s universe

Source: IQVIA Russia, Channel Dynamics promo évaluation; Specialties: Allergology/Pulmonology, Cardiology, Dermatology, Diabetes, E.N.T., Gastroenterology, GPs, Gynecology, Neurology, Oncology, Pediatric, Pharma, Psychotherapy, Urology.

=IQVIA 8



Total Market overall promotional volume (contacts) increased by '
9%, YTD September 2022 vs 2021

Promotional value in Rub % Changes in promotional volume (contacts) by channel
share by channel YTD September 2022 vs 2021
100% 100%
F2F Detailing - 16%
F2F Meetings -32% //
E-Detailing -32% '
Phone-Detailing -41% -
B F2F Detailing
F2F Meetings E-Meetings -62% ’-
B E-Detailing . E-Mai 33% ’/
Il Phone-Detailing
Bl E-Meetings Post Mailing  -61% ’-
Il E-Vail
Il Post Mailing All Channels ‘ 9%

MO09/YTD’21 MO09/YTD’22

F2F Detailing — Reps visits. Traditional others: 1) F2F meetings — group meetings, round tables etc, 2) Phone Detailing — phone calls, 3) E-mail — communication via email. 4) Post Mailing — paper mails. Digital: 1) E-detailing - 1-1 calls
visits using digitabl platforms 2) E-meetings — group e-meetings, webinars etc

Contacts — a number of visits, emails, phone calls projected on total doctor universe
Source: IQVIA Russia, Channel Dynamics promo évaluation; Specialties: Allergology/Pulmonology, Cardiology, Dermatology, Diabetes, E.N.T., Gastroenterology, GPs, Gynecology, Neurology, Oncology, Pediatric, Pharma, Psychotherapy, Urology. = = I Q v I /\ 9



TOP-15 corporations on promotional value in Rub, YTD September 2022

0000000000000

Market share, M09/YTD’22
In percent in value Rub

Total spending
SERVIER

GEDEON RICHTER
BERLIN-CH/MENARINI
KRKA

BAYER HEALTHCARE
ASTRAZENECA
SANOFI-AVENTIS
ABBOTT

DR REDDYS LAB
STADA

SANDOZ

AKRIKHIN RF

TEVA

VALENTA
GLAXOSMITHKLINE

*Non-digital: F2F Detailing + Traditional others.

Source: IQVIA Russia, Channel Dynamics promo évaluation; Specialties: Allergology/Pulmonology, Cardiology, Dermatology, Diabetes, E.N.T.,

*Non-digital growth / decline

In percent in value Rub

40%
52%

-9%

38%

-1%

44%

34%

-9%

Gastroenterology, GPs, Gynecology, Neurology, Oncology, Pediatric, Pharma, Psychotherapy, Urology.

Digital growth / decline
In percent in value Rub

-41% W,

-36% I,
23% I,
53% I,
-56% -
-41% I,
53%
51% I,
20% |
43% I,
-41% W
25% If
30% I
-70% -
57% -

19%

=|QVIA ©



=|QVIA

Rating of Russian distributors
1-3Q 2022

© 2020. All rights reserved. IQVIA® is a registered trademark of IQVIA Inc. in the United States, the European Union, and various other countries.



TOP-10 distributors on the market of gross sales, 1-3Q 2022

: 5 _
Market share in gross sales, % Change in gross sales

Distributor
1-3Q 2022 1-3Q 2021 1-3Q 2022/ 1-3Q 2021, %

Pulse 13,4% 13,9% 12,8%
Protek 12,5% 12,2% 19,7%
Katren 12,4% 12,8% 12,6%
R-Pharm 8,3% 9,2% 5,8%

FK Grand Capital 5,6% 5,4% 21,4%
BSS 4,6% 4,1% 31,9%
Pharmkomplekt 3,7% 5,4% -21,1%
Profitmed 2,9% 3,0% 12,0%
Irvin 2,9% 2,4% 40,9%
Lancet 2,1% 1,9% 28,7%
Total 68,6% 70,2% 13,5%

*Asfadis — distributors association, includes Avikon, Accentmed, Alenpharma, ASTI, Asti plus, Lesan pharma, Donskoi Gospital.

Source: based on data from distributors participating in the rating
—_— I QV I /-\ 12



TOP-10 distributors on the budget market, 1-3Q 2022

Distributor

R-Pharm
Pharmstandart**
Irvin

BSS

Farmimex*

GDP

Lancet

Protek
Severo-Zapad

Farmacevt

Distributor Type

National
National
Regional
National
Interregional
National
National
Interregional
Interregional

Interregional

Head Office

Moscow
Moscow
Moscow
Saint-Petersburg
Moscow
Moscow
Moscow
Moscow
Saint-Petersburg

Rostov-on-Don

Relative volume of

budget sales,
1-3Q 2022

1,000
0,844
0,499
0,405
0,327
0,287
0,247
0,237
0,125
0,106

Share of budget sales
from the gross sales
volume, %

61%

88%
44%
75%
95%
59%
10%
98%
63%

*Expert assessment
**Data based on analysis of IQVIA tender base

Source: IQVIA, based on data from distributors participating in the rating

=IQVIA
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TOP-10 distributors on the market of secondary sales, 1-3Q 2022

Relative volume of Share of secondary

Distributor Distributor Type Head Office secondary distribution, | distribution sales from the
1-3Q 2022 gross sales volume, %

R-Pharm National Moscow 1,000 31%
Lancet Interregional Moscow 0,313 38%
Profitmed Interregional Moscow 0,253 22%
Pharmkomplekt National N.Novgorod 0,243 17%
Asfadis Interregional Moscow 0,242 33%
Protek National Moscow 0,237 5%
Firma Euroservice Interregional Moscow 0,202 57%
Pulse National Moscow 0,167 3%
Pharmservis Regional Krasnodar 0,121 47%
Pharmacevt Interregional Rostov-on-Don 0,120 37%

*Asfadis — distributors association, includes Avikon, Accentmed, Alenpharma, ASTI, Asti plus, Lesan pharma, Donskoi Gospital, Kompas, Rinpharm.

Source: based on data from distributors participating in the rating

=IQVIA

14



=|QVIA

Rating of Russian pharmacy
chains
1-3Q 2022



TOP-10 pharmacy chains and pharmacy associations by sales of drugs

(excluding reimbursement drugs supply) 1-3Q 2022

> Market share of
= Pharmacy Chain / Pharmacy pharmacy chain on the
H* o . :
= Association retail market, drugs only,
O 1-3Q 2022
Fed. 84  ASNA (Moscow) 11,66%
Fed. 58  Rigla (Moscow) 7,14%
Fed. 60  Aprel' (Krasnodar) 5,94%
Fed. 33  Iris (Moscow) 5,15%
United Pharmacy Chain Erkafarm
S Fed. 51  and Melodiya Zdorov'ya 4,70%
(Moscow)
n Fed. 14 Neo-Farm (Moscow) 3,85%
Fed. 38 Vita (Samara) 3,26%
BBl Fed. 10 Famlend (Ufa) 2,87%
n Fed. 34  Maksavit (Nizhniy Novgorod) 1,23%
Fed. Aloe (Saint-Petersburg) 1,15%

Source: based on data from pharmacy chains and pharmacy associations participating in the rating
©2022 IQVIA - Rating of Russian Pharmacy Chains 1-3Q 2022

Change in SIElESI1
drug sales
drug sales | & o%or Like
1-3Q 2022 vs.
1-3Q 2021 1-3Q 2022 vs.
1-3Q 2021
12,8% 16,7%
21,0% 12,2%
48,9% 18,0%
20,8% -
-23,0% -
22,1% -
23,3% 10,1%
23,0% 8,0%
15,9% 7,8%
51,5%

Number of stores
(1 October 2022)

17 866

3575
4 807
3282

1980

1088

2 305
1815
828

Change in number
of stores
1-3Q 2022 vs.
1-3Q 2021

19,0%
6,8%
80,9%
22,2%

8,5%

13,5%
40,8%
22,6%
16,3%
75,6%

=IQVIA
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TOP-10 pharmacy chains by gross sales (excluding reimbursement
drugs supply) 1-3Q 2022

EIEES SENEE SENE Of [AETESY Change in gross sales [Change in gross sales Like for Like Average check,

1-3Q 2022 vs. 1-3Q 2021 1-3Q 2022 vs. 1-3Q 2021 1-3Q 2022

Pharmacy Chain chain on the retail market,
1-3Q 2022

Rigla (Moscow) 9,18% 19,5% 12,2% 710

74 Aprel' (Krasnodar) 7,74% 52,3% 18,0% 634

w.

United Pharmacy Chain Erkafarm and

Melodiya Zdorov'ya (Moscow) SRt e i i
Neo-Farm (Moscow) 4,66% 21,4% - 860
Vita (Samara) 4,09% 23,7% 10,3% -
nFarmIend (Ufa) 3,73% 24.2% 9,3% 658
Maksavit (Nizhniy Novgorod) 1,75% 15,6% 7,8% 685
nAloe (Saint-Petersburg) 1,15% 51,5% - -
nGubernskie Apteki (Krasnoyarsk) Lol Lefol ) L L
Monastyrev (Vladivostok) L 20 Aol L by

Source: based on data from pharmacy chains and pharmacy associations participating in the rating
©2022 IQVIA - Rating of Russian Pharmacy Chains 1-3Q 2022 = I Q V I /-\



TOP-6 pharmacy associations and service platforms
by sales of drugs (excluding reimbursement drugs supply)
1-3Q 2022

Market share of
Pharma_tcy pharmacy association
Association / on the retail market,

Change in drug sales | Change in drug sales Like for Like [ Number of stores | Average check,

1-30Q 2022 vs. 1-3Q 2021 1-30Q 2022 vs. 1-3Q 2021 (1 October 2022) 1-3Q 2022

Service Platform drugs only,
1-3Q 2022

ProApteka (Moscow) 12,60% 41,5% 18,1% 9 450 503
ASNA (Moscow) 11,66% 12,8% 16,7% 17 866 630
MFO (Saint-Petersburg) 8,23% 56,1% 19,1% 7 470
Iris (Moscow) 5,15% 20,8% - 3282
Sozvezdie (Moscow) 4,97% 7,5% - 6 040 527

VESNA (Saint-Petersburg) 1,46% 19,3% - 1960

Source: based on data from pharmacy associations and service platforms participating in the rating
© 2022 IQVIA - Rating of Russian Pharmacy Chains 1-3Q 2022 = I Q V I /-\



Kazakhstan pharma market growth in September 2022

Market grew by 13% in value and 0,2% in volume 17 79%
al
VALUE, BLN KZT VOLUME, BLN PACKS
587 0,47

B Retail
" Hospital
+8 3% . .
Outpatient reimbursement
+18% 148
M09/YTD’21 M09/YTD’22 M09/YTD’21 M09/YTD’22
Indicator KZT EUR PACKS
Value M09/YTD’22, BIn. 587 1,28 1,20 0,47
Growth M09/YTD’22, % A 13% M 4,4% A 17% A 0,2%

Source: IQVIA databases. Retail, Hospital, Reimbursement (excluding food supplements and diagnostic agents), TRD Prices

Inflation Rate: Countries - List (tradingeconomics.com) = = I Qv I /_\ 21



https://tradingeconomics.com/country-list/inflation-rate

TOP-15 corporations on Kazakhstan market, September 2022

Market share, M09/YTD’22
In percent in Local Currency

Total pharma market
SANOFI-AVENTIS
JOHNSON & JOHNSON
SANTO

NOBEL-AFF

TAKEDA

ROCHE

ABBOTT

NOVARTIS

PFIZER

TEVA

BOEHRINGER |
BAYER HEALTHCARE
ABDI IBR.GLOBAL PH
GLAXOSMITHKLINE
WORLD MEDICINE

0000000000000

B 100,0%

5,7%
5,6%
5,1%
4,4%
3,1%

2,7%

2,7%

2,6%
2,4%

2,2%

2,1%

2,1%

2,0%

2,0%
1,9%

Source: IQVIA databases. Retail, Hospital, Reimbursement (excluding food supplements and diagnostic agents), TRD Prices

Value growth / decline
In percent in Local Currency

-8%

-20%

-8%

Volume growth / decline

In percent in Packs

-4%
-3%

-2%
-12%

-1%
-8%
20%
-4%

24%

=|QVIA =



TOP-15 brands on Kazakhstan market, September 2022

Market share, M09/YTD’22 Value growth / decline
In percent in Local Currency In percent in Local Currency

Total pharma market
HEXAXIM

PREVENAR
KEYTRUDA
PENTAXIM

SIMPONI

IMBRUVICA
SPINRAZA
REVOLADE
CORONIM

IMMUNATE
HERCEPTIN

KREON

NATRIUM CHLORIDUM
JARDIANCE
ELAPRASE

0000000000000

M 100,0%

1,6%
1,5% -3%
1,0%
0,9%
0,9%
0,8%
0,8%
0,7%
0,7%
0,7%
0,7% -1%
0,6%
0,6% -6%
0,6% 102%

143%

0,6% -22%

Source: IQVIA databases. Retail, Hospital, Reimbursement (excluding food supplements and diagnostic agents), TRD Prices

Volume growth / decline
In percent in Packs

87%

76%

-13%

101%
-22%

=|QVIA =



Belarus pharma market decrease in September 2022

Market dropped by -6% in value and by -9% in volume 17,4%
/3
il
VALUE, BLN BYN VOLUME, BLN PACKS
5, 8% -9 4%
B Retail
" Hospital
M09/YTD’21 M09/YTD’22 MO9/YTD’21 M09/YTD’22
Indicator BYN EUR PACKS
Value M09/YTD’22, Bin. 2,06 0,77 0,73 0,25
Growth M09/YTD’22, % W -5,8% W -9,7% A 1,8% W -9,4%

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

Inflation Rate: Countries - List (tradingeconomics.com) = = I Qv I /_\ 24



https://tradingeconomics.com/country-list/inflation-rate

TOP-15 corporations on Belarus market, September 2022

Market share, M09/YTD’22
In percent in Local Currency

Total pharma market
BORISOV.ZMP BEL
BELMEDPREP BEL

LEKFARM BELARUS
MEDGAMAL
PHARMLAND BEL
KRKA

SANDOZ GROUP
BAYER HEALTHCARE
PHARMTECHNOLOG.BEL
ROCHE
SANOFI-AVENTIS
SINOPHARM BEIJING
GLAXOSMITHKLINE
MINSKINTERCAPS
SERVIER

0000000000000

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

Value growth / decline
In percent in Local Currency

6%
-19%
18%
-19%

8%
-11%

=

-39%

-33%

-19%

20%

17%

-17%

Volume growth / decline
In percent in Packs

23%

-26%

-25%
-23%

=|QVIA =



TOP-15 brands on Belarus market, September 2022

0000000000000

Total pharma market

NATRIUM CHLORIDUM

Market share, M09/YTD’22
In percent in Local Currency

B 100,0%

SPUTNIK LIGHT 2,2%
VAC.BBIBP CORV 2,1%
GAM-COVID-VAC 2,0%

TOCILIZUMAB 1,1%
0,9%

XARELTO 0,8%

FRAGMIN 0,8%
PERJETA 0,7%
AMLESSA 0,7%
VITAVIRIN 0,6%
CEREPRO 0,6%
GRIPPOL PLUS 0,5%
KADCYLA 0,5%
GLICLAZIDE MV 0,5%
MILDRONAT 0,4%

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

Value growth / decline
In percent in Local Currency

[/l 1000%

-6%

20%
-61%

-64%

76%
95%

h 250%
2%
l17%
4%

Volume growth / decline
In percent in Packs

[k 1000%

-9%

-T7%
-59%

-40%
54%
24%
250
20%
h 69%
h 66%
 65%
14%
239%

=|QVIA =



Uzbekistan pharma market growth in September 2022

Market grew by 3% in value and 9% in volume

VALUE, BLN UZS VOLUME, BLN PACKS

Ry N — @ —
0,72

12 774 13 107 0,67

B Retail, Hospital

INFLATION

MO09/YTD’21 M09/YTD’22 M09/YTD’21 M09/YTD’22
Indicator Uuzs EUR PACKS
Value M09/YTD’22, Bin. 13107 1,19 1,12 0,72
Growth M09/YTD’22, % M 2.6% W -1,3% A 10,8% A 8,5%

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

=IQVIA
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A
TOP-15 corporations on Uzbekistan market, September 2022 N

Market share, M09/YTD’22 Value growth / decline Volume growth / decline
In percent in Local Currency In percent in Local Currency In percent in Packs
Total pharma market 3%
KRKA 19%
JURABEK LAB 38% i 89%
GM PHARMACEUTICALS 34%
MENARINI -2% -4%
SANOFI-AVENTIS -9% Nl -15%
NOVARTIS 0%

WORLD MEDICINE
YURIA-FARM UKR

ABBOTT

STADA

GEDEON RICHTER

0000000000000

FARMAK KIEV -26% -41%
NOBEL ILAC SAN TUR -4%
RADIKS NPP
NIKA-PHARM -12% -24%

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices
Inflation Rate: Countries - List (tradingeconomics.com) = I Qv I /_\ 28



https://tradingeconomics.com/country-list/inflation-rate

TOP-15 brands on Uzbekistan market, September 2022

Market share, M09/YTD’22
In percent in Local Currency

B 100,0%

Total pharma market

(i) QUPEN 1,1%
@ VACC.PNEUMOC.C.10V 1,1%
© TIVORTIN 0,9%
(4] NATRIUM CHLORIDUM 0,8%
(5 ) CEFTRIAXONE 0,7%

(6 ] THERAFLU 0,7%

9 SERMIN 0,7%

(5 ) L-LYSINE AESCINATE 0,6%

O TYLOLFEN HOT 0,6%

(10] REOSORBILACT 0,6%

(11) VIFERON 0,6%

(12] NIMESIL 0,6%

® ORSA 0,6%

@ ACTOVEGIN 0,6%

(15) AMLESSA 0,5%

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

Value growth / decline
In percent in Local Currency

-26%

-10%

AGH,
wr

Volume growth / decline
In percent in Packs

-2%

-10%

[ 133%

=|QVIA =



Kyrgyzstan pharma market growth in September 2022

Market grew by 7% in value and by 3% in volume

INFLATION

VALUE, BLN KGS VOLUME, BLN PACKS

11,18

11,99 0.12 0,12

B Retail, Hospital

M09/YTD’21 M09/YTD’22 M09/YTD’21 MO09/YTD’22
Indicator KGS EUR PACKS
Value M09/YTD’22, Bin. 12,0 0,14 0,14 0,12
Growth M09/YTD’22, % MT7.2% M 8,4% M 22% A 3,4%

Source: IQVIA databases. Retail Market (exclude food supplements and diagnostic agents), TRD Prices
Inflation Rate: Countries - List (tradingeconomics.com) s = I QV I /_\ 30



https://tradingeconomics.com/country-list/inflation-rate

TOP-15 corporations on Kyrgyzstan market, September 2022

Market share, M09/YTD’22 Value growth / decline Volume growth / decline
In percent in Local Currency In percent in Local Currency In percent in Packs

B 100,0%
4.3%

4.1% 2% -18%
3,7% -15% -26%
3,5%
3,4%
3,206

3,0%

Total pharma market
BINNOPHARM GROUP
SANTO

WORLD MEDICINE
KRKA

NOBEL ILAC SAN TUR
GEDEON RICHTER
STADA

54%

NOVARTIS 3,0% -17% -14%
ROCHE 2,9% -15% -5%
MENARINI 2,9%
GM PHARMACEUTICALS 2,0%
ABBOTT 2,0%
FARMAK KIEV 1,9% -4% -19%
GRINDEX 1,7%

0000000000000

BORISOV.ZMP BEL 1,6% -4% -13%

Source: IQVIA databases. Retail Market (exclude food supplements and diagnostic agents), TRD Prices < = I Q v I /_\ 31



TOP-15 brands on Kyrgyzstan market, September 2022

Market share, M09/YTD’22 Value growth / decline Volume growth / decline
In percent in Local Currency In percent in Local Currency In percent in Packs

Total pharma market
TYLOL HOT
CEFTRIAXONE
SODIUM CHLORIDE
ANTIGRIPPIN
TROPICAMIDE
TROMBOPOL
ETHANOL
KETONAL
FLEMOXIN
CARDIOMAGNYL
AMPICILLIN
AMOXICILLIN
CANEPHRON N
RECORMON
THERAFLU

-3%

36%
-17%
36%

-18% -28%

85% 70%

-10% -5%

74% 75%

35%
40%

0000000000000

Source: IQVIA databases. Retail Market (exclude food supplements and diagnostic agents), TRD Prices < = I Q v I /_\ 32



Mongolia pharma market growth in September 2022 @

Market grew by 27% in value and by 51% in volume 13,8%
al
[
VALUE, BLN MNT VOLUME, BLN PACKS
334,38 0,05

263,52

B Retail 0,03

M09/YTD’21 M09/YTD’22 M09/YTD’21 MO09/YTD’22
Indicator MNT EUR PACKS
Value M09/YTD’22, Bin. 334 0,11 0,10 0,05
Growth M09/YTD’22, % M 27% A 18% A 33% A 51%

Source: IQVIA databases. Retail Market (exclude food supplements and diagnostic agents), TRD Prices
Inflation Rate: Countries - List (tradingeconomics.com) s = I QV I /_\ 33



https://tradingeconomics.com/country-list/inflation-rate

TOP-15 corporations on Mongolia market, September 2022

Market share, M09/YTD’22 Value growth / decline Volume growth / decline
In percent in Local Currency In percent in Local Currency In percent in Packs

Total pharma market
KRKA

GEDEON RICHTER
DENK PHARMA
NOVARTIS

SANDOZ
UNIDENTIFIED MANUF
GLAXOSMITHKLINE
SK PLASMA

ROCHE

ASTELLAS PHARMA
MATERIA MEDICA
HIMALAYA

CHONG KUN DANG
TAIWAN BIOTECH
BAYER HEALTHCARE

-11%
-3%

-14%

-3%

-12%

-33% -35%

h 245%

0000000000000

-12% -34%

Source: IQVIA databases. Retail Market (exclude food supplements and diagnostic agents), TRD Prices e I Q v I /_\



TOP-15 brands on Mongolia market, September 2022

Market share, M09/YTD’22 Value growth / decline Volume growth / decline

In percent in Local Currency In percent in Local Currency In percent in Packs
Total pharma market 27% 51%

@ ALBUMIN 177% 159%
@ THERAFLU 108% 133%
(3] EKVATOR 7% 2%
(4] PANTOGEN I 200% I 158%
(5 ) DIROTON 1% -4%
(6 ) CLOPI-DENK I 146% I 148%
9 NOLPAZA 7% -2%
(5 ) AMINOCOMPLEX i 302% i 250%
(9] LORISTA -20% -16%
(10] ZYLLT 151% 166%
@ ACC [ 354% [ 293%
(12] GALVUS MET 22%
® URSOFALK 21%
@ GROPRINOSIN 201% 179%
(15) DICLO-DENK -35% -30%

Source: IQVIA databases. Retail Market (exclude food supplements and diagnostic agents), TRD Prices
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CONTACT US = OV

Anton Kalyapin
Director, Offering and Supplier Relations

DX Anton.Kalyapin@IQVIA.com
@ +7 499 272 05 00

Svetlana Nikulina
Sales Director Russia and CIS

>4 Svetlana.Nikulina@IQVIA.com
B +7 499 272 05 00

Bakhtiiar Tinibaev
Supplier Services Analyst

DX Bakhtiiar. Tinibaev@IQVIA.com
7 +7 499 272 05 00



